Editorial
The blaming for the physician for something that has nothing to do with his/her professional performance is clear in any news that carries some fact involving health. If there is a delay or lack of assistance equipment, it is never our fault.
Socially, we are seen as distant, and are generally considered mercenaries, for developing a job that, due to the degree of responsibility, is priceless. In addition, we observed, in our outpatient clinics, patients who were lost or who took harmful actions for the evolution of their treatments. They stepped without being able to step, they did not move when they should move, they moved where they should not, they did not take medication correctly, they did not return when they should return and so many other errors due to lack of education.
This distance greatly favors the emergence of charlatans who, with their kindness, attention and clarity in communication, harm people with their dishonest activity.
We are good at educating, as we have seen at the beginning of this text, but it is necessary that we develop channels of communication with everything around us with the same ability with which we educate.
This attitude is fundamental to improve our relationship with the clients, be it institutional or private, and with the institutions surrounding us, such as the government and the press. The seemingly ethical distance, the silence at times that affect us are not positive attitudes.
News about our practice that is left unanswered and becomes truth is frequent. The relationship between us and health insurance companies, which matters a lot to the customer, is not clear to our clients. Our client does not know, for example, that most of the time the increase in his plan cost does not mean a change in the amounts paid for the medical service.
The proximity to our customers in the personal plane can only be beneficial. Educating them personally, or in
